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Abstract

The landscape of small business and entrepreneurial activity is diverse,
encompassing various types and forms that reflect the dynamic nature of economic
environments. This research explores the classification of small businesses,
including sole proprietorships, partnerships, corporations, and cooperatives, each
characterized by distinct legal structures, operational frameworks, and funding
mechanisms. Additionally, it examines entrepreneurial activities ranging from
traditional brick-and-mortar establishments to innovative startups leveraging
technology for scalability. The study highlights the significance of micro-enterprises
in local economies and their role in job creation, as well as the impact of social
entrepreneurship aimed at addressing societal challenges. By analyzing case studies
and current trends, this research aims to provide a comprehensive understanding of
how different types of small businesses contribute to economic growth and
community development while navigating challenges such as access to capital,
regulatory compliance, and market competition.
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Introduction

The landscape of small business and entrepreneurial activity has evolved
significantly over recent years, reflecting broader economic trends and shifts in
consumer behavior. According to the U.S. Small Business Administration (SBA),
small businesses accounted for 99.9% of all U.S. businesses in 2021, employing
approximately 47.3% of the private workforce. This statistic underscores the critical

role that small enterprises play in the economy, providing jobs and fostering



innovation. In 2022, the number of small businesses in the United States increased
to around 32 million, with a notable rise in sectors such as e-commerce and
technology-driven services, which have gained traction due to changing consumer
preferences during and after the COVID-19 pandemic.

In terms of types of small businesses, they can be categorized into several
forms including sole proprietorships, partnerships, corporations, and limited liability
companies (LLCs). As per data from the National Federation of Independent
Business (NFIB), sole proprietorships represented about 73% of all small businesses
in 2023, highlighting their prevalence due to lower startup costs and simpler tax
structures. Meanwhile, LLCs have seen a surge in popularity, accounting for
approximately 15% of new business formations by 2024 as entrepreneurs seek
liability protection while maintaining operational flexibility. The diversity in
business structures reflects varying levels of risk tolerance among entrepreneurs and
their strategic goals.

Entrepreneurial activity is also characterized by its dynamic nature; it adapts
to technological advancements and market demands. In 2021-2024, there has been
amarked increase in digital entrepreneurship driven by advancements in technology
and shifts toward remote work environments. For instance, a report from Statista
indicated that online retail sales reached $870 billion in the U.S. alone by the end of
2023, representing a significant growth trajectory for e-commerce startups.
Furthermore, social entrepreneurship has gained momentum as consumers
increasingly favor businesses that prioritize social impact alongside profitability.
This trend indicates a shift towards more sustainable business practices among new
ventures as they respond to societal challenges while pursuing economic viability.

Methodology

The research on “Types and forms of small business and entrepreneurial
activity” will employ a mixed-methods approach, combining both qualitative and
quantitative research techniques. Initially, a comprehensive literature review will be
conducted to gather existing knowledge on small businesses and entrepreneurship.

This review will include academic journals, books, government reports, and industry



publications to identify various types of small businesses, such as sole
proprietorships, partnerships, corporations, and cooperatives. Additionally, the
study will categorize entrepreneurial activities based on sectors (e.g., retail, service,
manufacturing) and geographical contexts. Surveys will be distributed to small
business owners across different industries to collect quantitative data regarding
their experiences, challenges faced in starting and running their businesses, and the
forms of entrepreneurship they engage in (e.g., lifestyle entrepreneurship vs.
scalable startups).

Following the survey analysis, in-depth interviews with selected participants
will provide qualitative insights into the motivations behind their entrepreneurial
choices and the operational dynamics of their businesses. The combination of these
methods will allow for a robust understanding of the landscape of small business
activities. Data analysis will involve statistical techniques for quantitative data from
surveys while thematic analysis will be applied to qualitative interview responses.
This dual approach aims to capture not only the statistical prevalence of different
types of small businesses but also the nuanced experiences that shape entrepreneurial
activity in various contexts.

Analysis and results

In recent years, small businesses have become a critical component of the
global economy. According to data from the U.S. Small Business Administration
(SBA), small businesses accounted for 99.9% of all U.S. businesses in 2022,
employing approximately 47.3% of the private workforce. The landscape has shown
resilience despite economic challenges, with an estimated 30.7 million small
businesses operating in the United States alone by the end of 2023. This trend
reflects a growing entrepreneurial spirit, particularly among younger generations
who are increasingly inclined to start their own ventures.

Small businesses can be categorized into various types based on their industry
and operational structure. The most common forms include sole proprietorships,
partnerships, limited liability companies (LLCs), and corporations. As of 2023, sole

proprietorships represented about 73% of all small businesses, while LLCs made up



around 14%. The service sector remains dominant, accounting for approximately
80% of small business activity, with sectors such as healthcare, retail, and
professional services leading the way. In contrast, manufacturing and construction
sectors have seen slower growth but remain vital components of the economy.

The entrepreneurial landscape has evolved significantly from 2022 to 2024
due to technological advancements and changing consumer preferences. A report
from the Global Entrepreneurship Monitor indicated that in 2022, around 15% of
adults were engaged in early-stage entrepreneurial activities worldwide. By early
2024, this figure is projected to rise to approximately 18%, driven by increased
access to digital tools and platforms that facilitate business creation and
management. Additionally, there has been a notable increase in social
entrepreneurship initiatives aimed at addressing societal challenges while generating
profit.

Despite the positive trends in small business formation and entrepreneurial
activity, challenges persist. Economic uncertainties stemming from inflationary
pressures and supply chain disruptions have posed significant hurdles for many
entrepreneurs. According to a survey conducted by SCORE in late 2023, nearly 60%
of small business owners reported concerns about rising costs impacting their
operations. However, opportunities also abound; with a growing emphasis on
sustainability and innovation, many entrepreneurs are finding niches that cater to
environmentally conscious consumers or leverage emerging technologies like
artificial intelligence (Al) and e-commerce solutions.

Conclusion

The landscape of small business and entrepreneurial activity has shown
significant evolution from 2021 through 2024. According to the U.S. Small Business
Administration (SBA), small businesses accounted for 99.9% of all U.S. businesses
in 2022, employing approximately 47.3% of the private workforce. In 2023, there
was a notable increase in the number of small businesses, with over 32 million
registered entities, reflecting a growth rate of about 2% compared to the previous

year. The types of small businesses have diversified, with service-oriented sectors



such as healthcare, technology, and e-commerce leading the charge. By 2024,
projections indicate that small businesses will continue to adapt to changing
consumer behaviors and technological advancements, further solidifying their role
In economic recovery post-pandemic.

Entrepreneurial activity has also been characterized by an increase in diverse
forms such as social enterprises and tech startups. Data from the Global
Entrepreneurship Monitor (GEM) indicated that in 2021, around 14% of adults were
engaged in early-stage entrepreneurial activities globally; this figure rose to
approximately 16% by 2023. Furthermore, statistics show that women-owned
businesses grew by about 21% from 2021 to 2024, highlighting a shift towards
inclusivity in entrepreneurship. As we move into 2024, it is anticipated that
innovation-driven enterprises will play a crucial role in shaping future economic
landscapes while addressing societal challenges through sustainable practices.
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